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Geoinformatics (Gl) company is active in the area of G e O p O r t O |
Geographic Information Science (GIS).
It participates in a Joint Venture Scheme with the n .
companies Geoinformation SA and Geocom SA. g
It represents both companies from 2017 and on and has V PP s T :
. the task of restructuring and merging their products,

services and integrated solutions. Gl has been
established in late 2016. Geoinformation SA has been

° established in 2002, dealing with GIS. Geocom SA is a
subsidiary company of Geoinformation SA, dealing with
Communication Technologies, acquired in 2007.

Both companies, were till 2012, members of one of the
biggest media groups in Greece.

Gl company’s objective is to develop pioneering services

and products, setting as its main orientation, cooperation
with leading research institutions and companies.

Gl Team consists of graduates with high educational
level, MSc or PhD degrees.

Gl focus its activities on Indoor Locationing Solutions and
Services. It aims at providing to every customer of its
clients, the most customized and personalized experience
possible, on every single visit. Gl is the Authorized Vendor
of Zebra MPact Technology and Aisle 411 Solutions,

for Greece. Gl provides Spatial Decision Support Systems
solutions, for Cultural and Tourism promotion, Waste
management and Geodemographics. It also offers B2B

cartography products.
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A Geoportal is a Web—based Geographic Infor-
mation System (WebGIS) that is widely adopted
for the dissemination of massive content and
access to geographic information.

Geoportals can be used for a variety of pur-
poses as are addressed to the general public.
For example, the integration of tourism related
information and Geographic Information Sys-
tems (GIS) is a powerful tool for the develop-

ment of the tourism industry.
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® BENEFITS

The proposed solution con-
cerns Public Authorities,
wishing to enhance their
digital presence over the
internet and attract more
visitors and investments in |
their tourism industry. Addi-
tionally, Private organizations Like hotels
or travel agencies, can take advantage of
such a system for promoting their services.

FUNCTIONALLITY

The proposed system is developed using
the Google Maps API which provides
free access through any Internet
Browser (Internet Explorer, Mozilla
Firefox, Google Chrome, etc) or ArcGIS Online which is

a complete, cloud-based mapping platform and secure
software-as-a-service hosted by Esri.
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The attributes of
these entities may
include contact info,

such as address, tele-
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phone number, email
address, etc, as well as multimedia material (e.g. panoramas & air
videos].




